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Rachel I’m going to do my initial foray into the crafting of your 
logo to Pet Sounds, an album I’ve never given proper 
attention. 

It has the air of whimsy, certainly in its first song—albeit 
tinged with rumors of madness. 

We’ll just use the mania as the energy needed to make 
something of nothing.
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First Looking at the logo sketches you and your mom made.
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First
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The circle remains integral—somehow geometry, unless 
text is stranded alone, always elicits notions of logo, profes-
sional, etc. 

If we were to aim for illustration of this sort, it will take 
more time than the budget is currently aimed at.
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The letters highlight your name, SACHS, an excellent 
touch. 

I do think of SACHS 5th Avenue. I’m not even sure 
that’s a thing, trademarked or otherwise. 

I also think of a qui ck radio commercial (“SACHS on 
12th,”—or whatever you end up on, street-wise)
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It’s actually Saks 5th Avenue,

Great because you could foreseeably use SACHS in 
your advertising, no problem. 



Memory
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Who is saying the name of your company & in what 
context?

Imagine this conversation, between a friend visiting 
Silverthorne and the friend that lives there:

“I need yarn.”
“Ah, we can stop by __________ before we hit the 
grocery store.”



“I need 
       yarn.”
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“Ah, we can stop by Summit Arts & Crafts 
Headquarters”

“Ah, we can stop by Summit Arts & Crafts.”

“Ah, we can stop by Summit.

“Ah, we can stop by Sachs.””
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Just spitballing: those signs outside of stripmalls and 
shop conglomerates should definitely say what you 
provide, because they’re for browsers, and less often 
scouts.

Scouts look for something specific, a store they know 
the way to, or the name of, at least.

SACHS
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I’d even go as far as using the simpler acronym on 
major signage, leveraging window space or other 
signage to let people know its a craft store.

Or just make sure you’re using it in your own 
conversations with people, whatever the shorthand is.

SACHS

YARN
PAINT

CRAFT
SUPPLIES

ETC



First
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Both of you add curlicues to the S’s, reflcting a font of 
some flourish or flair—
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I’d like to ask you about the Just Be You quote. 

The S here has something of the curl that you and your 
mom have drawn. 

Do you find that font particularly good? It has the 
whimsy. I find it edging into the ‘handdrawn’, which 
could also lean in two directions: DIY or childish. 

I’m not sure how willing you are to lean there. 
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To me:
The releasing of the hand at the end of a gesture. 

Freedom from the rigid structures. 

In small way, chaos; it is an eddy: an indulgence in a lack 
of progress, a step to the side of trail. 

There is something harmlessly delinquent about 
whimsy, something that trails off; something spritely, 
curious and full of joy. 

Whimsy does not run the world, it makes a new one.

“Whimsy”
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The colors from this picture extracted and used boldly 
might be just the ticket as far as in-store signage and 
advertisement.
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I don’t want to rule out green.

To me, color isn’t the essential deal breaker in logo 
work: ultimately you’re going to use it in lots of places 
and best to just make sure its not delimited by what 
medium it’s played out on—but, go to any book store 
and look at, for instance, the gardneing section. Almost 
every book cover is green, purple, white, or tan. 

That doesn’t mean green shouldn’t be used on another 
gardening book, it just suggests the topic calls for the 
color. 

Distinguishing yourself is important yes, but also fitting 
familiar patterns can aid the average viewer to figure  
your store in a hearbeat, and visit.
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I can’t not see your store without some form of 
butterfly mascot. 

You’re too tied to that animal for it not to make an 
appearance floating through the store.





Boil it.
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• SACHS
• Summit Arts & Crafts Headquarters circle
• Balance of Whimsy
• Butterfly
 


